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Full-stack marketing leader with 12+ years of experience building and growing 
e-commerce and marketplace brands. A creative strategist who turns ideas into 
campaigns that perform—connecting product and consumer experiences through 
thoughtful design, storytelling, and data-driven marketing. Collaborative and 
hands-on, with a knack for balancing creativity with results. Passionate about 
creating meaningful brand experiences and working with teams who love building 
things that matter.
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MARKETING MANAGER •  PACKLANE

DIGITAL MARKETING DIRECTOR •  KINDERMUSIK INTERNATIONAL

FREELANCE MARKETING + GRAPHIC DESIGN • SHIRENECHEHRAZI.COM

MARKETING DIRECTOR • BAKITBOX
• Lead brand and digital marketing for a national children’s baking-and-STEM company, 
shaping strategy and positioning to engage families across consumer, retail, and 
education channels.
• Lead marketing for homeschool programs driving 70–80% of revenue, developing 
positioning, messaging, offers, and campaigns to support growth.
• Own digital strategy and website experience, leading ongoing modernization, messaging, 
merchandising, and optimization across the customer journey.
• Direct brand and creative strategy across product launches, packaging, digital 
campaigns, and content, while leading internal and external creative partners.
• Analyze performance to identify trends and deliver strategic growth recommendations.

• Led digital marketing strategy across web, SEO, paid media, social, email, content, and 
partnerships, driving acquisition, retention, and revenue across B2C and B2B audiences.
• Spearheaded a website redesign to improve UX and the digital customer experience.
• Developed an organic acquisition strategy that generated 5,000+ leads in three months.


